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This is your opportunity to set high goals, contribute your ideas,  
and succeed in an environment that embraces diversity and 
encourages inclusiveness. From the day you join us, we’re 
committed to helping you achieve your potential. So whether  
your career lies in assurance, tax, transaction or advisory  
services, shouldn’t your day one be with us?

What’s next for your future?

Visit ey.com/ca/careers and our Facebook page.

Day one
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leadership and innovative thinking to just about any organization. 
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The economy is in a slump. Layoffs are common. Money and jobs are scarce. While a
financial crisis can send some people into a panic, others face it head on and use it as
just another reason to push themselves further. 

Back in the early 1980s, during a similar recession, a young accounting student who graduated
from Mississippi State University decided to increase his value on the job market by going
back to school. While John Ray was already working for a small accounting firm at the time,
he figured his accounting and tax background combined with a law degree might open some
new doors as a tax lawyer. A few years later, he was practicing both criminal and civil law.

Eager to please the partners at his law firm, John Ray would show up at the office at 5
a.m., regardless if there was work to do or not. On slow days, when he wasn’t preparing or
filing legal briefs, John Ray decided to challenge himself further and started writing a novel
about the cases that affected him the most. Unfortunately, that novel was rejected by dozens
of publishers. But John Ray became a very successful lawyer and still practices today.

John Ray didn’t quit. He persevered. And that’s what you have to do during these tough
economic times.

This issue of Career Insider Accounting looks at the reality that faces graduating students
and those still in school. While the economy has made things grim, there is a silver lining. 

Many employers are still looking for raw talent, and we’ll tell you who’s Still Hiring in
our cover story. We’ll also tell you what you need to do to stay Ahead of the Pack, so you’ll
have an edge when entering the job market and meeting recruiters for the very first time.

This issue also profiles six accounting professionals who have taken charge of their ca-
reers, faced challenges along the way, and attained new heights by persevering and going
their own way. 

We also talk to forensic accountant Craig Hannaford who has worked for the RCMP, and
now runs the private investigations firm of Hannaford Partners. He discusses his work with
the Mounties, what it takes to become a forensic accountant, and how the work he does
helps keep the public safe from scams and fraud artists.

As usual, you will also find our very comprehensive guide to the accounting profession in
our back pages. This handy directory will provide you with the contact information you
need to reach a number of associations, potential employers, universities and colleges, and
accounting clubs, too.

We also invite you to join us as we transition to a new portal-style website — www.ca-
reerinsiderbusiness.ca — that will feature the latest news from campuses across Canada, ar-
ticles and interviews, discussion forums, and information from our sister publication Career
Insider Finance. And if you happen to be reading the PDF version of this magazine online
and would like a hard copy, please visit your nearest career centre or accounting club.

While the content of this magazine is a great introduction to this highly valued profes-
sion, make sure to attend the many information sessions offered by your local CGA or CMA
associations. You can also meet many potential employers who are still hiring and who will
visit your school throughout the year, including recruiters from Deloitte, Ernst & Young,
KPMG, and PricewaterhouseCoopers.

And if you would like to compare your accounting skills to those of students from other
schools, the University of Ottawa Accounting Club will be hosting its annual accounting
competition on October 16th and October 17th, 2009.

And if you’re an executive of a student club and have an event you would like us to help
you promote, send us an email and we will be more than happy to post it on our website.

Finally, we would like to send a heartfelt thank you to all our new and returning spon-
sors. This magazine would not be possible without you.

Enjoy.

P.S. While John Ray’s first novel took three years to write, and was initially rejected, it was even-
tually bought by Wynwood Press and published under the name A Time To Kill. His next novel,
The Firm, was a top ten bestseller in 1991. Onetime accountant, John Ray Grisham, has since
penned 22 novels and sold more than 250-million books worldwide, while still finding the time to
practice law every few years.

SPECIAL THANKS TO:
Bruce McConomy, Liang Chen, Pat Corkum, 
Nancy Kwan, Michelle Height, Ellen Schraa,

Stephanie Sugamori, Beatrice Ohene-Nyako, Jimmy
Velasco, Pu Chi, Carol Tom, Carol Kidd, Nandlall

Ramrup, Ruth Lyall, Julya Shore, Barbara Williams,
Susan Hawke, Carla Kendall, Jacques Tremblay,

Lynne Murchie, Debbie Maitre, Karen Conway, Sid
Que, Chandler Tzerelshtein, Michael Gouveia, Alisha
Todd, Raymond Leduc, Genie Lam, Samantha Ma,
Olivia Lee, Pierre Orlando Perrault, Susan Paterson

and Padmini Saravanabavan.

CAREER INSIDER MAGAZINES
727 Dufferin St., Toronto, ON  M6K 2B6

Tel.: 416-534-9572
wseto@careerinsider.ca

Richard Terry



You and KPMG A Perfect Fit

A firm that fits with your
interests. Feel valued and
supported while tackling new
challenges daily.

A career at KPMG can help
deepen your knowledge of the
key issues and business drivers
within Canada’s major industries,
while providing you with the
opportunity to focus on and
build your acumen in your
chosen sector.

Great People. Great Programs.
Great Opportunities.

Sound like the Perfect Fit?  
For more information visit:
www.kpmgfit.ca

KPMG and the KPMG logo are registered trademarks of KPMG International, a Swiss cooperative.

© 2009 KPMG LLP, a Canadian limited liability partnership and a member firm of the KPMG network of independent member firms affiliated with KPMG International,
a Swiss cooperative. All rights reserved. Printed in Canada on recycled paper. 



Career Insider Accounting 8

By Susan OreskovicINSIDER REPORT
CGA Ontario Quickens The PACE
The Certified General Accountants of
Ontario has accelerated the process
for students wishing to earn this pro-
fessional accounting designation. Di-
rect entry into their program of
professional studies at the Profes-
sional Applications and Competency
Evaluations (PACE) level is available
to Ontario university students who
hold qualifying bachelor degrees and
who have completed specific elective
courses.

Qualified graduating students who
enter at the PACE level need only to
complete two courses — Professional
Practice and Strategic Financial —
that are conducted online over the
course of 10 weeks, and pass four na-
tional exams to earn their CGA des-
ignation. The program offers 14
different career specialties from
which to choose, spanning every in-
dustry including corporate enter-
prises of all sizes, information
technology, government positions
and the not-for-profit sector. 

PACE candidates should also be
working in a full-time position that
meets the program’s experience re-
quirements while completing their
CGA course work. Candidates must be
employed in an accounting, auditing or
financial management position where
they can apply the knowledge they
learned in school.

For more information about the CGA
designation and the program 
of studies, visit cga-ontario.org or cga-
yourcareer.org, or call 1-800-668-1454.

Become a CGA Fan and 
Win an iPod Touch
CGA Canada and its provincial and ter-
ritorial partners have launched a fan
page on Facebook. To celebrate, they’re
giving you a chance to win one of two
iPod Touch portable media players. You
have until October 6th to enter this con-
test by either becoming a fan on Face-
book (http://www.facebook.com/cga),
or completing a registration form on
their website (http://www.cga-
more.org/).

CMA Ontario hosts Connections09
Career Fair
The Certified Management Account-
ants of Ontario is hosting Connec-
tions09, its 18th annual career and
networking fair on Monday, September
28th. The event takes place from 1:00
p.m. until 6:00 p.m. at the Metro
Toronto Convention Centre. 

This is a great opportunity for stu-
dents to meet and network with top em-
ployers such as General Mills, Manulife
Financial, Kraft Canada, BMO Finan-
cial Group and the Treasury Board of
Canada Secretariat.

This fair is open to CMA student
members only. Students interested in at-
tending this event, or joining this associ-
ation, can become an associate member
for $35.70 annually. Membership bene-
fits include on-going access to CMA
Ontario’s student employment program,
the annual CMA Case Competition (for
a chance to win $5,000), Management
magazine, student e-newsletters, per-
sonalized business cards, the member
services centre and much more.

Visit their web site at www.cma-on-
tario.org/connections for more details
and to sign-up for CMA associate stu-
dent membership.

CMA Ontario Boosts 
On-Campus Presence
Most Ontario universities now have a
student ambassador to help promote
the CMA designation. These student
ambassadors are available to answer
your questions about the designation
and help you network with experi-
enced CMAs.

To find out who is the CMA student
ambassador at your school and to learn
how you can be an ambassador your-
self, visit www.cma-ontario.org/stu-
dentambassador.

New Additions to CMA Ontario Team
CMA Ontario has hired Alex Cople-
ston and Matthew Martynuik as mar-
keting information officers. They will
be helping the various regional direc-
tors who act as on-campus representa-
tives for CMA Ontario.

Copleston will be responsible for
the CMA Student Ambassador Pro-
gram and will help organize the CMA
Case Competition in January 2010
when teams will compete to win the
CMA Ontario Cup and $5,000.

Martynuik will be promoting the
CMA designation at Ontario colleges.
He rejoins the CMA Ontario staff after
going back to school to earn a Bache-
lors of Education at the University of
Western Ontario. Martynuik was pre-
viously the secondary school program
coordinator at CMA Ontario. 

Also joining CMA Ontario is Mike
Hagan. Hagan joined the organization
earlier this year as director of sales, and
leads the team of marketing informa-
tion officers and regional directors. 

Union Gas Becomes Approved 
CA Training Ground
Aspiring chartered accountants in
southern Ontario now have another
employer to send their resumé. The
Institute of Chartered Accountants of
Ontario recently approved Union Gas
to hire up to a dozen students to work
at the Chatham-based company. The
company will train students who want
to become chartered accountants but
prefer to start their career in industry.
The move by the Canadian Institute
of Chartered Accountants (CICA) to
expand CA training grounds took ef-
fect in 2007 as an effort to attract
more students to the designation. Stu-
dents who hope to earn their CA des-
ignation at Union Gas will still have to
pass the UFE.

No Limits Conference 
on November 12th
The Institute of Chartered Account-
ants of Ontario is hosting its next No
Limits conference on Thursday, No-
vember 12th. The event will take place
in the Desmarais Building at the Uni-
versity of Ottawa. The conference is
for Ottawa-area high school students
interested in a career in the business
world. The cost is $10 per student.
Registration deadline is Friday, Octo-
ber 16th. CIA
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Enhance your career in
Forensic Accounting
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Diploma in Investigative &
Forensic Accounting Program

Enhance your career in
Forensic Accounting
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Enhance your career in
Forensic Accounting
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Where do you want to go?
Take the lead. Be inspired by new ideas and fresh perspectives. 
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become an auditor, tax specialist or strategic business advisor.  
Share innovative views on corporate social responsibility and be  
a leader in creating a sustainable and ethical business.

www.pwctakethelead.ca
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PricewaterhouseCoopers global network or other member firms of the network, each of which is a separate and independent legal entity.
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By J.K. Radomski

Many economists are calling it the deep-
est global downturn since the Great
Depression. Jobs are scarcer and tens

of thousands of Canadians are losing their jobs
every month. Some students were having a
hard time finding work this past summer as
the jobs they normally filled were taken by the
unemployed trying to make ends meet.

Meanwhile, employers that have tradition-
ally hired graduating accounting students have
not been immune. They are adjusting to its ef-
fects by keeping only the best and brightest
and finding other ways of cutting costs.

But their cuts are ensuring that new entry-level
positions are still available. Most employers are
maintaining their hiring targets for 2010, and the
numbers are similar to those in previous years.

Accounting firms say business has been con-
stant in their audit practice and their transac-
tion and advisory services — that deal with
corporate restructuring — are in demand.

In fact, accounting firms are looking beyond
today’s economic slump and thinking about
the needs they will have five years from now
when the economy should have recovered, and
when leadership roles will have to be filled.

“Planning ahead is always challenging be-
cause you want to make sure you have the
right number of employees,” says Tara
Winslow, campus recruiting lead for Deloitte.
“Fortunately, the audit and tax practice is very
predictable, and haven’t really seen any dips
relative to the numbers we’ve hired in previ-
ous years. We’re hiring the same number of
people this year as we did the year before.
Graduating students are a key part of our
workforce. They are the people who will be-
come partners ten years down the road. We
will never stop recruiting on campus. It is
how we build and retain our workforce.”

And with Canadian GAAP making way for
IFRS, and the U.S. most likely to follow suit,ST
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young staff accountants with this
knowledge will be quite busy in the
years to come. 

“Students who are learning the new
IFRS requirements at university are
very fortunate relative to accountants
who have to pick it up on a piecemeal
basis,” says Len Brooks, executive di-
rector of the Clarkson Centre for
Business Ethics at the Rotman School
of Management, and director of the
Master of Management & Profes-
sional Accounting program at the
University of Toronto. “Learning
IFRS fresh rather than having to put
aside long years of practicing old-
fashioned GAAP gives students an ad-
vantage. Our most recent graduates
are better prepared than ever before,
and are regarded by employers as of-
fering lower risk and higher reward
than experienced accountants who
may be looking for work.”

Meanwhile, some business sectors
are also surviving in this economy.
People are staying home and cooking
more comfort foods, so club stores,
grocery chains, and food and beverage
companies are prospering. 

“Our hiring is based on our busi-
ness needs and we’re doing well in
this economy,” says Lori Pitre, human
resources manager, recruitment for
Kraft Canada. “Student recruitment is
a key strategy for us because it helps
build our talent pipeline. We’re still
moving forward with our internship
programs and plan to connect with
students on campus.”

Canadian banks have also fared rel-
atively well in this recession due to
Canada’s more stringent regulations.
They helped prevent the near financial
meltdown that took place in the U.S.

As such, banks like the Bank of
Montreal are also hiring, and filling
positions in their capital markets sector
and their commercial business arm.

“We are always interested in people
who are studying business and ac-
counting, and who hope to take the
skills they have learned in school and
apply them to the banking world,”
says Karen Hartley, senior vice presi-
dent of recruitment and intake for the
Bank of Montreal. “There are a lot of
opportunities within our bank be-
cause we promote people up through

the ranks, even if they start off as a
customer service rep.”

There are also many jobs available
in the civil service. Public Works and
Government Services Canada
(PWGSC) will also be active on cam-
puses this fall. They attend career
fairs as part of their recruitment activ-
ities that help maintain their staff lev-
els as Baby Boomers approach
retirement age. Roughly a quarter of
their staff will be eligible to retire
over the next five years.

“Our departmental managers also
hold information sessions on specific
career opportunities within PWGSC,
and the public service as a whole,”
says Diane Lorenzato, assistant
deputy minister, human resources
branch for PWGSC. “We’re always
looking for individuals from varied

backgrounds to fill positions such as
financial officers, computer analysts,
engineers, program officers, and com-
pensation advisors.”

The PWGSC is also continuing its
popular Financial Officer Recruit-
ment and Development (FORD) 
program. It recruits entry-level can-
didates who are earning a profes-
sional accounting designation and
trains them over the course of two
years. This training leads to jobs
within the Office of the Comptroller
General that helps the federal gov-
ernment meet its financial commit-
ments through accounting, financial
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“ Graduating students
are a key part of our
workforce. We’re
hiring the same
number of people this
year as we did the
year before.”
— Tara Winslow
Campus Recruiting Lead
Deloitte

Approximate hiring targets
of young professionals

from some top employers.

40-50 full-time positions
65 summer internships

15-30 full-time positions

20 full-time positions

300 full-time positions
140 summer internships

80 co-op positions

300 full-time positions 
130 summer internships

75 co-op positions

300 full-time positions 
100 summer internships

100 co-op positions

200 full-time positions

WHO’S HIRING
FOR 2010

Public Works and 
Government Services Canada



planning and analysis, and depart-
mental audits.

Maintaining staffing levels is also
why many organizations have not cut
back on their summer jobs and intern-
ships, as their recruiting efforts must
continue despite the economy. 

As such, the current economic cli-
mate has not stopped the many on-
campus recruitment events that take
place every fall, and even some large-
scale events and conferences.

This past summer, Ernst & Young
held their fourth annual summer lead-
ership program.

“Our leadership conference is a
two-day event where we bring poten-
tial candidates into our offices, have
them meet every level of employee
from our different practices, introduce
them to our partners, and hold work-
shops,” says Leigh Carter, campus re-
cruiting leader for Ernst & Young.
“We also sent 140 of our summer in-
terns to Orlando, Florida for a four-
day conference this summer as part of

an international leadership confer-
ence. These are activities that have al-
ways taken place and are continuing to
take place even during this economy.” 

Mentoring and training programs
have also been unaffected, as these
have been traditionally important to
firms, as they help ensure their staff is
properly trained.

Meanwhile, some parts of the coun-
try are doing better than others. Cal-
gary is doing relatively well despite the
recession and it continues to be the
focal point of Canada’s oil industry.

“Imperial Oil is initiating a major
new oil sands project called Kearl and
supporting Hebron – another new,
east coast project. Our need for people
during this economic downturn is re-
lated to these projects,” says Meghan
McCormick, recruitment manager for
Imperial Oil. “We take a long-term
view when assessing and planning our
business opportunities. Our approach
to recruitment is no different. We be-
lieve the continuous renewal of our

workforce is essential to our long-
term success.”

Graduates who are willing to travel
are finding even more opportunities
available to them. Some students
whose resumés show a propensity for
adventure — they have relocated for
work, gone to a school far away from
home, or are passionate about travel-
ing — are also being courted with of-
fers to work further afield. 

“We value flexibility in our associ-
ates, and are always looking for young
people who are open-minded and
willing to try new things to develop
their skills. This could mean moving
to another office in another city, or
moving from one part of the firm to
another,” says Christine Gillespie, di-
rector of human resources for Price-
waterhouseCoopers.

With a variety of jobs out there, it’s
now up to you to shine and impress
the employers who are hiring. Our
next feature story will show you how
to do just that. 

Career Insider Accounting 12
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You’ve always dreamed about
taking the accounting world
by storm and believed your

confidence and grades would be
enough to take you there. But the
economy is in a slump and that cre-
ates a whole new reality.

While jobs are still available, you’re
not just competing against your class-
mates for these coveted spots, but
against experienced accountants who
have been downsized and hungry for
work. But fear not. There are many
things you can do starting today that
will get you noticed and help you get
ahead of the pack.

START EARLY
It’s never too early to start thinking
about your future career as an ac-
countant, even if you’ve just finished
high school.

“You should attend the fall recruit-
ing events at your school even if
you’re only a first year-student be-
cause they give you a chance to net-
work with the recruiters who are
always scouting for talent,” says Saima
Kazi, a recent graduate of York Uni-
versity’s Schulich School of Business
who now works as a financial analyst
at Kraft Canada. “While you certainly
won’t be offered a job when you’re
still in your first year, the recruiters
who come back year after year will
take notice of you and your interest,
and there’s a very good chance they
will offer you an interview for a sum-
mer job.”

Most recruiting events and career
fairs happen in the fall, so you should

also be on the look out for smaller
events that take place in the winter se-
mester and the summer. These tend
to be less crowded, and often allow
you to have more one-on-one face
time with recruiters and potential em-
ployers.

DO YOUR RESEARCH
While things are definitely more com-
petitive these days, you should still
focus your efforts on the three or four
places where you would like to work. 

Finding a full-time job is hard
work, and you don’t want to dilute
your efforts by spending valuable time
contacting too many employers when
you could be targeting the ones where
you can really see yourself launching
your career.

Doing so will require you do some
research to learn as much as you can
about the many employers that are
hiring accountants. Specifically, you
will want to explore: an organiza-
tion’s corporate culture; the industry
sectors you might be working in;
whether a company offers any sup-
port when it comes to you pursuing a
designation; and the kinds of benefits
they offer.

Employers can quickly tell the dif-
ference between students who are
keen and interested in joining their
organization, and those who are just
looking for a job. They want to make
sure the students they hire will fit
into their corporate environment and
tend to hire the most enthusiastic of
the bunch.

Ahead
of the
PACK
By J.K. Radomski
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“On the surface, a lot of firms look
the same, but there are definitely
things that distinguish them from
each other, so you will want to do your
research,” says Cordie Wilson, GTA
campus recruitment coordinator for
PricewaterhouseCoopers. “Students
should get to know the firms and fig-
ure out what they like specifically
about each one of them. When stu-
dents tell me that we’re their top
choice, and give me specific reasons
why, it really makes them stand out.
We want to hire the people who know
why they want to be here.”

COMMUNICATION IS KEY
Your resumé defines your experiences
and who you are, and gives employers
a chance to know something about
you before actually meeting you. So
make sure you’ve put some thought
into properly preparing your resumé
before you use it to apply for a job.

A resumé should include your edu-
cation, your work experience, and any
relevant extra-curricular activities you
may have. It also has to be absolutely
perfect. It should be proofed again
and again for typos. You don’t want to
give an employer the impression that
you do not pay attention to details.

“A lot of career centres have excel-
lent resources that teach students
what makes a good resumé and cover
letter. But the key is to include any-
thing that is relevant to the account-
ing profession, such as any accounting
experience, or experience working in a
corporate environment,” says Will
Christensen, a campus recruitment
manager for Deloitte in Calgary. “A
good resumé should also include
when you expect to graduate and your
current GPA. I always tell students to
include their GPA because it is a quick
indication of their potential, but it is
just one of the things we look at.”

You should always make sure that
your resumé is up to date, and always
bring a few copies with you when at-
tending a recruiting event. You never
know if a potential employer will ask
to see it. 

Also, make sure you include a cover
letter when an employer asks you to
send them your resumé.

While a cover letter should explain

why you are sending your resumé and
the job you are applying for, high-
lights your background and work ex-
perience, and states exactly what
you’re sending them – your resumé,
transcript, a letter of recommendation
– it should be addressed to a specific
person and tailored to the employer
you are sending it to. 

“Employers like to hear from po-
tential employees that share common
interests. In my case, it was a fondness
for technology,” says Mark Chester-
man, a financial analyst for Research
in Motion and recent graduate from
the University of Western Ontario.
“They don’t want to see a standard-
ized, generic resumé or cover letter.
So show them that you’ve done your
research, and focus on any common
goals you can think of when writing
your cover letter.” 

You should also consider printing
business cards that you can hand out
during networking events, career
fairs, and recruiting sessions. Aside
from being a great networking tool
and giving recruiters something else
to remember you by, having a business
card suggests that you understand the
basics of networking and professional
corporate behaviour. 

A good business card should in-
clude your name, phone number and
email address. 

While a stack of 500 cards will only
cost you between $30 and $50 at your
local office supply store, you can also
find some affordable deals online.
However, investing in a high quality
and memorable business card is an in-
vestment in your career.  

You should also be up to date on
current events and trends within the
accounting profession, as this shows
potential employers that you are an
informed individual, and may even
give you an anecdote or two to use as
an icebreaker. 

ATTITUDE IS EVERYTING
If you’ve never attended a recruiting
event before, you might want to talk
to students who have already met re-
cruiters at past events so you know
what to expect.

Then, visualize yourself there and
think about what you will do, how you
will act, who you will approach, and
what you will say.

“There’s no need to be shy. Most
recruiters are extremely approach-
able and easy to talk to,” says
Richard Stuart, who recently gradu-
ated from the University of British
Columbia’s Diploma in Accounting
Program and now works as a staff ac-
countant at Ernst & Young. “You
should ask someone to play the part
of the recruiter so you can practice
asking and answering questions.
This will make your conversations
flow more naturally.”

When going to an event, make
sure to dress professionally and
wear what you would wear to a job
interview, as most recruiting events
are really informal job interviews.
Make sure to talk to everyone in at-
tendance regardless of their rank
within their organization, and hand
out your business cards to everyone
you meet. 

You should also note the name of
whom you are talking to, as anyone
you connect with can become a valu-
able ally later on.

“If you feel you’re getting along
well with a staff member that’s there,
don’t feel the need to rush the con-
versation to talk to someone else,”
says Nick Kaplan, a student at the
University of Toronto’s Master of

“There’s no
need to be shy.
Most recruiters
are extremely
approachable

and easy to 
talk to.”

– Richard Stuart
Staff Accountant
Ernst & Young



Career Insider Accounting 15

Management and Professional Ac-
counting program who has com-
pleted a co-op term with KPMG.
“Recruiting coordinators typically
ask for input from all staff at these
events. Know who you talked to be-
cause you might want to drop their
name when you contact the lead re-
cruiter in the future.”

You will also want to make sure that
you listen actively and attentively to
everyone who is speaking with you,
that you never interrupt someone
when they are talking, that you always
make eye contact with the person
speaking, and that you comment on
what they’ve said to show them that
you’ve been listening. 

You should also feel free to speak
about your accomplishments with a
sense of pride, and project confi-
dence while doing so, but you have
to be careful to not come cross as
too eager.

“While it is important to be profes-
sional, you should also try to connect
with a recruiter or interviewer on a

personal level. You have to learn how
to make appropriate small talk, so
your personality and interests come
through,” says Simon Fraser Univer-
sity student James Proctor who spent
his summer interning at KPMG. “You
want to make the people you meet feel
comfortable with the idea of working
with you each day.” 

These events also provide you with
the opportunity to ask a lot of ques-
tions. While you will already have
done your research and have an idea
of where you might want to work,
you should use these recruiting
events to interview your potential
employer so you can get a better idea
about them.

“Ask questions that are engaging
and intelligent. Use these events to
learn about the challenges people face
in their roles, and what they like and
dislike about their workplace,” says
Chris Firka, a financial analyst for
Manulife Financial and a recent grad-
uate from the University of Ontario
Institute of Technology. 

FOLLOW-UP
Recruiters will speak with hundreds of
students each day, and visit several
schools every week in the fall. So
while they might have your resumé
and business card on file, you don’t
want to get lost in the shuffle.

So follow up the next morning with
a short one-paragraph email, or mail
the recruiter a short note or “thank
you” card. 

“Following up with people after-
wards shows how much you really want
the job, and recruiters are more likely
to choose someone with initiative than
a person who is less proactive,” says
Mireille Dimitry, a financial analyst for
Transport Canada who recently gradu-
ated from Concordia University’s John
Molson School of Business.

Make sure to mention some of the
things you discussed and connected
on, as you thank the recruiter for tak-
ing the time to meet with you. Good
manners and etiquette still go a very
long way, and will definitely put you
ahead of the pack.

www.sauder.ubc.ca/dap

THE UNVERSITY OF BRITISH COLUMBIA

UBC DAP  The gateway to accounting

Accelerate your future with the Diploma in Accounting Program (DAP) 
at the University of British Columbia.

DAP prepares university graduates with limited or no training in accounting 
for entry into a professional accounting designation (CA, CGA, CMA, or CPA 
in the US).

  Application Deadlines

 May start:  February 1   (International applicants)

  March 1  (Canadian applicants)

 Sep start:  June 1   (International applicants)

  July 1 (Canadian applicants)

 

CIA
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Craig Hannaford’s expertise in
forensic accounting and
computer sciences made him a
top cop within the RCMP’s
commercial and computer
crimes sections where he
worked for over 24 years. Today,
he heads up the private
investigations firm of Hannaford
Partners that helps companies
uncover and prevent financial
crimes. He recently spoke with
Career Insider Accounting about
his work with the RCMP, some
of the cases he has worked on,
the importance of an
accounting designation, what it
takes to become a forensic
accountant, and how he informs
the public about scams on
Fraud Squad TV.

You spent just over 24 years with the
RCMP before starting your own in-
vestigations company that special-
izes in forensic accounting and
financial crime prevention training.
What did you do in the RCMP?
After I graduated from the RCMP
Academy in Regina, I worked at a
number of police detachments in
Manitoba as a constable. I eventually
got transferred to the commercial
crimes section in Winnipeg.

I had always wanted to work in the
commercial crime section because I
thought it would be interesting to
unravel the crimes some business
people committed, but I also realized
that I would need an accounting des-
ignation to do so. That’s why I started
to earn my CGA designation while I
was still a police officer in Manitoba.
It really opened the door to that part
of my career.

FRAUD
BUSTER
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How did the CGA designation
help you with your career?
My CGA designation absolutely
helped me with my career, and even 
after leaving the RCMP it continues
to tell people you’re an accounting
professional and that you’ve had
some training. It gives you some in-
stant credibility. You still have to
prove yourself, but it differentiates
yourself from someone who doesn’t
have that background.

You also have a background in com-
puter science. How did this help
you in your career path?
I was promoted to corporal and
joined the RCMP’s computer inves-
tigative support division in Ottawa,
where we looked for evidence in the
computers that were seized during
investigations. 

This was a great opportunity be-
cause I was one of the first investiga-
tors assigned to computer forensics
at around the time when personal
computers were just starting to be-
come commonplace, and the biggest
hard drives were no larger than 20
or 40 megabytes. We would spend
our days looking for deleted files or
file fragments, or breaking pass-
words to view personal agendas.

I worked in this division for about
three or four years, then took a leave
of absence to work with a forensic
accounting firm in Toronto. A year
or so later, I returned to the RCMP
and joined their commercial crime
section in Toronto.

What types of investigations did
you work on when you returned
to the commercial crimes section?
I worked on investigations such as
the Alan Eagleson case (a onetime
lawyer, politician and hockey agent
who was charged with eight counts
of fraud and theft in Canada, and
charged with 34 counts of racketeer-
ing, obstruction of justice, embezzle-
ment and fraud in the United States).

I was eventually promoted and
transferred to the Toronto West
Commercial Crime Section where I
became an inspector, and worked on

a number of commercial fraud cases.
I was assigned to the Walkerton 
Inquiry, and was later in charge of
the Integrated Market Enforcement
Team for the Greater Toronto Area
that investigates major capital mar-
ket fraud before I retired.

What did you get out of this part of
your career path?
It was always a challenge because I al-
ways found myself working in brand
new units that were just starting from
scratch, where we had to find our own
procedures and protocols.

What I really enjoyed was that
there was something completely new
happening every day, mainly because
of the new technologies that were
becoming part of the landscape. 

Why did you retire from the RCMP?
Was there a particular reason?
There were many reasons. I was eli-
gible for my pension, and while I 
really liked working for the RCMP, 
I wanted to try some different things
and started my own investigations
company.

What does Hannaford Partners do?
My firm is hired by lawyers and cor-
porations that need to conduct inter-
nal investigations that involve fraud
and embezzlement. We also do some
consulting work, and we train em-
ployees to be more aware of fraud. 

How do these investigations differ
from the ones you conducted with
the RCMP?
A mid-size fraud investigation that’s
not terribly complicated can take
about a year from where the report
comes in to where charges are laid.
Those that are more complex can
take two to three years.

The investigations I do now are a
lot quicker. You don’t need search
warrants, because the companies
that hire you are eager to give you all
the information you need. We can
typically wrap up an investigation in
a matter of months.  

While the RCMP has a lot of
power, it’s sometimes difficult to ex-

Craig Hannaford was born and
raised in Montreal, where he also
attended Lower Canada College (a
private high school with such no-
table alumni as Gordon Nixon,
president and CEO of the Royal
Bank of Canada).

He graduated from the University
of Western Ontario in 1980, where
he earned a Bachelors of Arts de-
gree in computer science.

He joined the Royal Canadian
Mounted Police (RCMP) shortly
after graduation. He spent the next
ten years as a constable in Win-
nipeg working for a number of po-
lice detachments, as well as the
commercial crimes section, where
he conducted complex investiga-
tions into investment frauds. 

In 1990, he was promoted to cor-
poral and was transferred to Ottawa
where he was assigned to com-
puter crimes and helped establish
the RCMP’S computer crime foren-
sic lab. He earned his CGA desig-
nation during this time.

A few years later, Hannaford took
an 18-month leave of absence to
develop his forensic accounting
skills with a boutique forensic ac-
counting firm in Toronto. He re-
turned to the Mounties and their
commercial crimes section after
that, where he investigated major
frauds. He was promoted to inspec-
tor and headed up the nascent In-
tegrated Market Enforcement Team
for the Greater Toronto Area, which
is responsible for the investigation
of major capital market fraud.

He retired from the RCMP in 2007
and formed Hannaford Partners, a
private investigations agency that in-
vestigates securities market crimes,
bankruptcy offences, commercial
frauds, and computer crime.

TOP COP
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ecute their powers because war-
rants need to be issued. When
you are working on a private in-
vestigation, you have less to
worry about provided you always
act legally and ethically while
building your case.

Once you discover there is in
fact a problem, does your work
end there? Do you do anything
to help business owners or
your clients take things to the
next level?
It always depends on what the
client wants. Often times, they
want to try and recover their as-
sets, so that’s when the lawyers
are brought in.

Where is the easiest place to
find irregularities?
I think you have to look at the dis-
cretionary areas: those areas in the
accounting records that leave a lot
up to the discretion of manage-
ment. These include things such
as allowances for reserves, write-
offs, bad accounts, and inventory.
Sometimes reserves might be ma-
nipulated to make a company
seem profitable when it isn’t.

What kind of person commits
fraud? 
There are different types of peo-
ple. Some people are just greedy
and want to get rich quick, while
some are needy and maybe even
desperate. They have a sick child
and they need to get some
money. Some people might just
see an opportunity, and figure
they won’t get caught. 

Where do you think fraud is
headed? We’ve all heard of
Bernie Madoff and Ponzi
schemes, or multi-level pyramid
marketing schemes, but does
technology create other crimes?
I think fraud is always going to
continue, and I think it will in-
crease. The reason is that at the
pace technology and communica-
tions are developing, electronic

money transfers are becoming
easier and easier.

What’s the best way to prevent
this kind of fraud?
Education is the best way, and the
very simple rule I tell people is to
never send money to people you
don’t know. If you haven’t met
them, you don’t know them,
haven’t sat in their office, don’t
send them money. And whatever
you do, never send money to
someone you don’t know using a
wire transfer service like Western
Union. Legitimate businesses
don’t work that way.

Is forensic accounting a growth
sector within accounting?
I think forensic accounting and
fraud examination are both
growth sectors. But these areas
flow with the economy. I feel we
are going to see a lot of fraud
over the next year or so because
of the current economy.

This creates a need for more
regulations and more auditors.
Internal audit departments will
expand, and there will be more
work for people like me who do
this kind of stuff on a contrac-
tual basis.

It’s definitely an interesting
area, and you can work in this
field without having a police
background.

What does it take to become a
forensic accountant?
My accounting training is ab-
solutely indispensable, and as a
fraud investigator, you ab-
solutely have to know how finan-
cial statements work, where to
look, and where people can fix
the books. 

I would also tell people who
are interested in that area to work
for internal auditors, maybe do
some bank auditing, and follow
up this with an additional profes-
sional designation on top of their
accounting designation, such as a
certified fraud examiner.

Forensic accounting combines accounting
principles with investigative techniques. It
uncovers and proves fraud and theft, deter-
mines the damages that are owed in a breach
of contract, and studies the income and as-
sets of a married couple facing divorce to
properly calculate support payments.

This accounting specialty has become a hot
job over the last decade, and has been
thrust into the limelight following the Enron
and Worldcom scandals. However, its origins
can be traced back to Canada where an ac-
countant was first asked to provide expert
testimony at a bankruptcy hearing in 1817.
Just over a hundred years later, the U.S. 
Internal Revenue Service (IRS) and FBI
turned to accountants to sift through thou-
sands of financial documents to help build a
tax-evasion case against mobster Al Capone. 

Forensic accounting continued to take root
in Canada in 1975 when the accounting firm
of Kroll Lindquist Avey (now Navigant Con-
sulting) first offered their services as finan-
cial investigators. 

One of the firm’s partners, Bob Lindquist,
who rose to fame for investigating Swiss
banks for holding funds from Holocaust vic-
tims, coined the term. The firm also investi-
gated Brian Molony, an assistant bank
manager and compulsive gambler who stole
$10.2-million from a bank to fund his gam-
bling habit; the story was turned into a movie
called “Owning Mahowny”.

Forensic accountants are typically called in
to investigate financial records after money
has gone missing. But many are also called
upon to help design fraud prevention con-
trols, and conduct due diligence to uncover
possible improprieties before they happen.
Today, forensic accountants also participate
in litigation consulting, business valuation
and corporate restructuring.

FORENSIC 
ACCOUNTING
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What kind of mindset does it take to
detect fraud, or work in this field?
You should not take things for
granted. You can accept someone’s ex-
planation, but you have to verify it,
and look at all the documentation.
You have to have a bit of a suspicious
mind and have an inquisitive mind.
That’s what an investigator is. 

What courses should students take
to help better prepare themselves
for a career in forensic accounting?
Start off with some basic accounting
courses, and also study business
analysis. You will also want to learn
how businesses work and how they
are organized. You should also have
excellent communication skills be-
cause you have to talk and listen to
people, so really hone those inter-
viewing skills.

Communication skills are a very
big part of this job. You have to have
good communication skills if you’re
going to question the credibility of a
company’s president, or go in front of

the board of directors and tell them
what you think has gone wrong. 

Does your firm hire new people?
For my forensic accounting work, I
sometimes do, and I also have people
on contract. I don’t want to grow like
a big firm, because that creates all
sorts of other administrative issues,
but if I need additional people, I
build a team to work on a specific
project and we go our separate ways
once it’s done. 

You’re also behind Fraud Squad TV.
Tell me a little about that venture.
I’m a partner in “Fraud Squad TV”
with Daniel D’Or, a television and
movie producer. The show aims to
educate the average person about the
types of fraud that are out there, so
they don’t fall victim to it. 

The old Nigerian email scam al-
ways takes some people in, and there
are also a bunch of advance-fee loan
frauds where people who are desperate
for a loan pay three to four hundred

dollars up front thinking this will get
them a loan, but it usually doesn’t.

The show airs on Viva, Court TV
Canada, and on the CBC’s documen-
tary channel. It has also started to air
in the United States. 

The show’s website (fraudcast.ca)
also lets you choose the city closest to
where you live and gives you a one-to-
two minute news report on the fraud
risks in your local community. These
are updated every week.

What is the best advice you can give
to students reading this interview?
I think I chose a somewhat unconven-
tional career path, but it was always
what I wanted to do, and I have en-
joyed virtually every moment of it. 

You have to follow your heart and
follow your dreams. I know a lot of
people who follow their head, and
they’re unhappy about the decisions
they’ve made. They believe they want a
career where they can make a lot of
money, but you have to be happy in life,
too. Money isn’t everything.  CIA

“ My firm is hired by 
lawyers and corporations
that need to conduct
internal investigations 
that involve fraud and
embezzlement.”

“ I think forensic accounting
and fraud examination are
both growth sectors. This
creates a need for more
regulations and more
auditors.”

“ You should have excellent
communication skills
because you have to talk
and listen to people, 
so really hone those
interviewing skills.”
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YOU CAN GO
YOUR OWN WAY

MY JOURNEY
I went to Queen’s University in Kingston after visiting and
discovering its tight-knit community. The academic expe-
rience was extremely rewarding — not only did I meet fan-
tastic people who have since become close friends, but I
also had the opportunity to take part in a six-month ex-
change to Belgium in my third year studying commerce.

It was during this time that I decided to pursue account-
ing. I loved working with numbers, but found myself de-
bating between a career in finance or accounting. After
talking to a number of people who told me about the many
opportunities available within the accounting profession, I
decided on this route. Upon returning from my exchange,
I completed my fourth year and earned my Bachelor’s of
Commerce degree with honors in 2003.

I joined PricewaterhouseCoopers as a summer student,
and again after graduation, because of the people who
worked there. 

People are an accounting firm’s best assets, and I felt an
instant connection to them, as well as the company’s inclu-
sive corporate culture. I also appreciated the firm’s flexibil-
ity in allowing me the opportunity to work with clients in
a variety of sectors and industries.

In August 2007, as a senior associate with the firm, I was
given the opportunity to work for our New York offices for
10 months, and gained valuable experience in their alterna-
tive investment practice. I enjoyed my time working for
this group so much that I decided to specialize in financial
services full time upon returning to Toronto.

In 2008, around the time I was promoted to manager, I
took advantage of a secondment opportunity as campus re-
cruitment manager. I relate to students because I went
through a similar decision process myself and I love sharing
my experiences with them. I know first hand that picking the
right place to launch your career is a very tough decision, es-
pecially when you are given a number of opportunities.

KRISTA MOONEY
CA - Manager
PricewaterhouseCoopers

"It is important to always believe in yourself, take
chances, and explore new opportunities."
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While some accountants dream about attaining new heights, others are actively taking charge of their careers and embracing new chal-
lenges every day. These six accounting professionals have done just that and have turned their first jobs out of school into prosperous
careers. Here you’ll meet a tax manager, a campus recruiter, a business owner, a manager and senior manager, and a partner of a 
national firm who discuss their early starts, their daily challenges, and the steps they’ ve taken to go their own way.



MY JOURNEY
I studied at McGill University where I completed my un-
dergraduate degree in business in 1991. 

My first jobs out of school were at Kraft Foods and Avon
Canada in Montreal, where I worked as a financial analyst.
It was during this time that I learned about the CMA des-
ignation. A number of my colleagues were pursuing it, and
I thought I could benefit from having this designation, too.
I earned my CMA designation in 1997. It has opened up
many doors for me, and brought me opportunities I would-
n’t have had without it. 

Right after earning the designation, I moved to Toronto. I
worked in the Royal Bank’s costing and profitability area, was
recruited by Scotia Capital to head up a costing area, and then
worked as a senior project manager for the Bank of Montreal.

In 2002, I had my first child and decided to leave the
corporate world to have a bit more flexibility in my work
schedule. I began doing some freelance consulting and cor-
porate training, and slowly built up a business that became
Knowledge Plus.

WHERE I AM TODAY
My company specializes in financial training and consult-
ing. Today, my business has grown and I now have other
people working for me to handle the volume.

We demystify financial concepts for professionals who
aren’t accountants, and train specialists on complex, techni-
cal subject matters. 

The consulting side of the business works on various proj-
ects that are financial or strategic in nature. One such project
was set in the banking world, where we looked at the prof-

itability of their various products and how they are marketed.
Another project we have just started is studying small and
mid-sized businesses in Canada and throughout the world,
and exploring their ability to have access to financing, whether
it’s from banks, private equity, or other types of investors. 

WHERE I AM TODAY
My days are spent mainly on campus recruiting initiatives
across the Greater Toronto Area, although I also spend
time on client work within our financial services group.

The client side keeps me occupied from January to
March. I decided to keep only one client given my recruit-
ing responsibilities, but they are one of our biggest clients
on the investment management front. 

During the main recruiting season I spend most of my
days meeting and speaking with students at the many
schools we recruit from.

We get up to 4,000 applications each year for the hun-
dreds of positions we will fill. That makes it very important
to be on campus in the fall. While you can tell some things
about a student based on their grades, we’re also looking
for candidates who are well rounded, are involved in extra-
curricular activities, and have demonstrated a capacity for
leadership (such as coaching a soccer team, being a part of
a school committee, or working with a charity).

We are also looking for people who really want to work

at our firm. We often ask students what they like about our
firm during an interview and you can quickly tell if they’ve
done their research, or if they just want a job.

We look for people who have a passion for our firm and
what we do because those are the people who will join us
one day and show their enthusiasm to future recruits. 

WHAT’S NEXT
The opportunities within our firm are really endless. While
many employees stay in audit, a fair number will also trans-
fer to different service lines such as tax and advisory.

As for me, I imagine I will be back in audit full time by
the middle of next year when my secondment as campus
recruitment manager comes to an end, although I never
like to plan too far in advance given the numerous oppor-
tunities that present themselves here.

Whether you are a new recruit, or someone who has
been with a firm for a number of years, it is important to
always believe in yourself, take chances, and explore new
opportunities. 
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"I earned my CMA designation in 1997. It has opened
up many doors for me, and brought me opportunities I

wouldn't have had without it."

KARINE BENZACAR
CMA, MBA — Managing Director
Knowledge Plus



Running your own business offers you a lot of flexibility.
I can go to the gym in the afternoon when it’s less busy, but
I will also work on a Saturday to get something done. I
have more control over my schedule than when I was
working in industry.

It also affords me the time to give back to the people and
organizations that have helped me throughout my career. I
lend my expertise to the Society of Management Account-
ing, and moderate their Strategic Leadership Program.

It’s a lot of fun. Aside from discussing the more techni-
cal facets of accounting, and going over such things as
teamwork and the soft skills that will help future account-
ants in the real world, I also talk about the many career op-
portunities that are open to CMAs. I help future CMAs
formulate their career paths, and act as a mentor that they
can bounce ideas off of. 

I have also taught at the University of Toronto, Ryerson
University and Concordia University. Teaching in your
spare time, and giving back, is not just rewarding but is a
great way to stay up to date and keep your skills sharp. 

If you plan on becoming an entrepreneur you not only
have to have drive and ambition, but you also have to be
self-motivated and capable of working on your own. You
have to be able to wear many hats. In my case, although I
now have experts helping me out, I have become a sales-
person, run marketing, manage IT, and run the company’s
day-to-day administration. 

WHAT’S NEXT
I might go back into the corporate world but not right now.
A few years ago, I was offered a very senior position with
one of the major banks, but I turned it down. I prefer what
I have now. 

Despite the economic downturn we are busier than ever.
My goal is to see Knowledge Plus expand, continue to
build our consulting and corporate training business, and
add the right mix of people to better service our clients.  

If you can make it through some of the initial hurdles
and are willing to take some risks, being your own boss can
be very rewarding. 
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"I like seeing our younger team members grow 
professionally. I find helping develop the careers of
the next generation of accountants very fulfilling."

DAN WILSON
CA — Partner
KPMG

MY JOURNEY
I studied at the University of Western Ontario’s Richard
Ivey School of Business, obtaining my Honors in Business
Administration in 1998. Their program brought business
concepts and theories to life by using real-life case studies.
You learned quickly that business problems are often multi-
faceted, and are affected by market issues, financial con-
straints, and accounting and tax considerations. 

I decided to pursue my career in accounting in my final year
when I learned that accounting firms provide exposure to a
large number of companies and industries early in your career,
giving you opportunities to see best practices in how busi-
nesses are run and allowing you to build a personal network.

I joined KPMG upon graduation because of their strong
presence in the technology sector and the people I met
through the interview process — it came down to what
clients and people felt like the right fit for me. 

I was promoted to manager in 2002, senior manager two
years later, and became an audit partner with the firm last
year. My experience was varied throughout those years,
working on not-for-profits like the Toronto International
Film Festival, initial public offerings and business acquisi-
tions, audits of large telecom and software companies, and
traveling to Asia and Europe to facilitate training courses. 

WHERE I AM TODAY
Your chances of becoming partner evolve over time, based in
large part on you taking the initiative to get involved, doing good
work when opportunities arise, and having supportive mentors. 

The work a senior manager and partner do are some-
times similar, but there is a greater leadership aspect to
being a partner. 

Clients like industry expertise, so being specialized over
time and being a known leader in a certain area helps posi-
tion your case for partnership as you become more senior
in the firm. You have to build your status as a go-to person
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MY JOURNEY
I graduated from McGill University in 2002 where I ma-
jored in accounting. While in school, I worked at Scotia-
bank as a teller where I gained valuable work experience in
customer service, and personal and corporate banking.

I first joined Deloitte as a summer student in my sec-
ond year of university. I worked as an auditor within the
firm’s manufacturing/consumer business practice in Mis-
sissauga for four months, and they offered me a full-time
job upon graduation.

I accepted and started my career as a staff accountant. I
was promoted to senior staff accountant two years later, and
became an audit manager two years after that. I was recently
promoted to senior manager and now work with the firm’s
national audit assurance and advisory group specializing in
International Financial Reporting Standards (IFRS).

WHERE I AM TODAY
Our national office team provides direct support to clients
and client engagement teams on IFRS matters. This can
range from assisting with IFRS implementations, to help-
ing resolve technical issues, to designing and developing
materials and publications about IFRS. We train and teach
people about these standards, and what steps need to be
taken to implement and comply with them.

IFRS are the current accounting rules for over 100
countries and will replace GAAP for Canadian public com-
panies in 2011 and onwards. Some 4,500 Canadian public
companies are expected to start using these standards that
will improve and standardize accounting practices world-
wide. They also help facilitate international transactions

and commerce, as anyone reading a financial report pre-
pared anywhere in the world knows they’re comparable
and based on common ground.

I have several clients in various sectors that have already
started this important transition. I offer them training, 

for emerging and complex issues within an industry, and
develop your personal brand. 

A candidate for partner is expected to be out in the mar-
ket attracting new business, networking and making new
contacts, being more involved in proposals, and working
with board members and senior executives. 

You also need to show team leadership skills. As you
build a case for partnership, you need to show you can not
only bring in new business, but can also manage projects
and lead teams. Partners need to empower their teams to
complete projects without being directly involved in the
actual day-to-day work, but must also be able to provide
hands-on support when needed.

Nowadays, showing versatility and involvement in the
community is also important. I have been involved with the
CA qualification process for a number of years, and having
taken on a leadership role on the UFE Board of Evaluators
was another differentiator for me when I was considered
for partnership. 

I really enjoy the work I am doing. I like seeing our

younger team members grow professionally. I find helping
develop the careers of the next generation of accountants
very fulfilling — whether their path is within or outside of
our firm.

WHAT’S NEXT
I plan to spend the next year getting out in the technology
industry and building relationships with both startup and
large technology companies. The technology industry is
very innovative and active in raising money and doing
merger and acquisition deals. We want to be the known
and trusted advisor they turn to.  

On a personal level, I have two young children, so being
the best dad you can be, and maintaining a work-life bal-
ance, is also important. 

While there are days where I have to be accessible 24/7,
there are times where my focus is on my family and the
BlackBerry is put away. I want to make sure I can spend
quality time with them while still meeting my responsibil-
ities as a partner.

"IFRS has made my job very exciting as it is 
constantly evolving, and has put me in the centre 

of a lot of change."

DELNA MADON
CA - Senior Manager
Deloitte 
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advice on policy decisions, and make the IFRS transition
process easier to deal with.

Our team also produces a monthly newsletter called
“Countdown” that is focused on the transition to IFRS in
Canada. It helps our clients better understand the different
challenges and issues that are a part of IFRS implementa-
tion, and keeps them up to speed with what is going on
elsewhere in the world. If there are any new changes that
have come out, or anything else that may be important for
them to know, this is one of the first places they will hear
about it.

IFRS has made my job very exciting as it is constantly
evolving, and has put me in the centre of a lot of change. It
also provided me with a fantastic opportunity a few years
ago when I did a four-month secondment in Australia,
where I learned how companies there worked within an
IFRS environment.

I not only gained a lot of technical expertise, but also
learned how to create a better work-life balance. Aus-
tralians work very hard, but they also like to enjoy life. 

It’s very easy, especially when you enjoy your job, to allow
work to become the focus of your life. The time I spent in
Australia was a reminder that a fulfilling career is incredibly
important, but taking the time to relax is also necessary in

achieving success. I made the most of my time in Australia
and spent every weekend traveling to new places.

WHAT’S NEXT
Right now, my focus is on IFRS. The implementation date is
fast approaching, things are changing daily, and the demand
for timely and helpful implementation support is critical.

I have been fortunate in that Deloitte has presented me
with opportunities that have moved my career in directions
that I would never have contemplated several years ago. I
hope to continue to take my career in that same upward
and progressive direction. I’d like to see myself move to-
wards a leadership role in the next three or so years. 

I would also like to continue to travel, either as a part of
my career, or outside of the workplace. 

With Deloitte operating all over the world, there are
many international opportunities available, including short
and long-term secondments around the world, an interna-
tional development program that helps out third-world
countries, and various committees and teams. I have and
will continue to try and get involved in as many of these as
possible in the near future. 

Travel is one of my passions, and there are so many
places in the world left to visit.

"When you are working in a foreign country and 
discussing business with the entrepreneurs there, 

you see things from a new perspective." 

CARMEN WONG
CA - Manager
Ernst & Young

MY JOURNEY
I graduated from the University of Toronto in 2001. I at-
tended the Scarborough campus for its co-op program. I
was very involved on campus as a teaching assistant.

My first accounting job was a co-op work term with a
mid-sized firm. I then worked another co-op term with a
larger firm that I joined upon graduation. I joined Ernst &
Young four years later in 2005.

I was attracted to the firm because they had just created
their tax university, EYU. I have always been interested in
tax — I’ve been doing my own taxes since I was 15, and
even volunteered at CRA tax clinics — so this sounded like
an ideal opportunity for me. 

I graduated from the firm’s tax university two years ago.
This program gives young accountants the experience they
need to become tax professionals by developing their tech-
nical skills and giving them the chance to work in a number
of specialty areas within tax.

Most accountants who work in tax start in compliance,
where you complete a lot of tax returns. But once you have
more experience, you can move into different tax areas such
as international tax or transaction tax (which deals with ac-
quisitions, refinancing, and initial public offerings). 

WHERE I AM TODAY
I work in international tax today. This side of the firm’s tax
practice is all about helping companies that have an inter-
national business interest become more competitive. 
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MY JOURNEY
I grew up in southern England and studied at the Univer-
sity of Durham. I attended an information session about ca-
reers in accounting and it really opened my eyes.

A career in accounting intrigued me, so I applied for an
internship with PricewaterhouseCoopers, and worked
there during the summer of my second year at university. I
really enjoyed the experience, and that’s when I decided this
would be the right career path for me.

When I immigrated to Canada I discovered the Univer-
sity of Toronto’s Master of Management and Professional
Accounting program (MMPA). It was the perfect solution
for me because it condensed all the courses I would need to
pursue a career in accounting in Canada into a two-year
program.

The MMPA program taught me a holistic approach to
accounting that helped me see how things in the business
world are tied together, such as how a company’s operations
and management strategy is linked to accounting. 

It also provided me with the right case studies and train-
ing I needed to master the Uniform Evaluation and win the
gold medal for achieving the best grade in Ontario. I
learned that you have to treat studying like a full-time job
when preparing for the UFE, and that you have to study
consistently. You cannot cram and do too much at one time
or you will burn out. 

As I had already worked for PricewaterhouseCoopers in
England, the MMPA program put me in touch with their

We recommend what countries are ideal to do business in,
based on their tax treaties and tax rates, and suggest how to
make their businesses more tax efficient.

While a lot of tax accountants are very specialized, I pre-
fer having a broader background and try to be well versed
in everything. This is especially important when it comes
to international tax because while the principles are the
same, the rules and the way things work are very different
in each country.

The firm has also given me some valuable opportunities
to better myself in other ways. I do a lot of volunteer work
here, and have had the chance to do some mentoring, too.

I was also given the chance to travel to Chile for three
months late last year as part of the firm’s Corporate Fellows
Responsibility program, through which we provide our
services free of charge to South American entrepreneurs.

The firm assigned me to develop an international tax
strategy for Business News Americas, a media company in
Latin America. It was a valuable experience on both a pro-
fessional and cultural level.

Professionally, I learned a lot more about international
tax. When you are working in a foreign country and dis-
cussing business with the entrepreneurs there, you see

things from a new perspective. I also came back with a
greater appreciation for Chile’s culture. 

WHAT’S NEXT
I plan to learn more about international tax. I want a bet-
ter understanding of foreign companies and the opportuni-
ties that are available to them. It can be very challenging
because each country has its own set of tax rules. 

Besides work, I would like to do more volunteering. 
Volunteering offers me the opportunity to give back to

my community, as well as to those who are less fortunate. I
teach and mentor right now, and I am involved in an edu-
cation program that helps underprivileged high school stu-
dents get into college. 

I usually volunteer for organizations where I can apply
the skills I have learned — such as helping out at volunteer
tax clinics — but I am also interested in doing more hands-
on volunteer work.

One day, I would like to go to Africa and build houses for
Habitat for Humanity. This organization believes everyone
is entitled to a safe and affordable place to live and relies on
its volunteers to help build homes in different countries. I
think it is important to dedicate oneself to causes like this.

"Working in accounting not only lets you have the
mobility to work anywhere in the world, but offers you

the flexibility to have a family, too."

LUCY DUROCHER
CA - Manager 
PricewaterhouseCoopers 
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head office in Toronto and I interviewed for a co-op spot.
That led to another co-op opportunity and a full-time job
when I graduated in 2005.

WHERE I AM TODAY
I am a manager with the firm. I work in the professional,
technical, risk and quality group, where we answer complex
accounting questions and help our clients properly inter-
pret Canadian GAAP, U.S. GAAP, and IFRS, so they can
apply them to their business and achieve success.

We’re a pretty small department within a global firm
and every day brings new challenges. I feel lucky to have
the opportunity to shape accounting standards and influ-
ence how they are used.

Working in accounting not only lets you have the mobil-
ity to work anywhere in the world, but offers you the flex-
ibility to have a family, too.

I took a one-year leave of absence when I had my daugh-
ter last year. I chose not to have a child before I was pro-
moted to manager because I wanted more control over my
day-to-day schedule. The firm has been very supportive of
my decision to start a family. The flexibility this position
offers gives me the freedom to plan out my day and my
working hours.

It can be hard to balance your work and home life, and
sometimes you feel there aren’t enough hours in the day to

do everything, but you have to try and separate the two. I
don’t think about work when I am spending time with my
daughter, but I admit to taking care of some work-related
matters in the evening after she is in bed.

You also have to schedule the things that require the
most brainpower when you are most effective. For me,
that’s usually first thing in the morning. I also make a list
of what I have to do during the day, and allocate how
much time each task will take. This helps keep me focused
and on track.

WHAT’S NEXT
I have always taken the approach that as long as I enjoy
what I am doing I will continue doing it. I see every aspect
of life as a chance to learn something new, both in my work
and personal life, and I look forward to seeing where that
will take me. 

I also want to show my daughter the many wonderful
places in the world. Traveling is a passion of mine. I have
traveled to each province in Canada and would like to show
her this country’s diversity and beauty. I would also like to
take her to Europe and give her a chance to experience its
history and appreciate its different cultures. She’s already
been to England a couple of times.

I enjoy being a mom and love my career. I want to
achieve the perfect balance of the two.

© 2009 Ernst & Young LLP. All rights reserved.

and the possibilities are endless
From the day you join us, we’re committed to 
helping you achieve your potential. So whether 
your career lies in assurance, tax, transaction or 
advisory services, shouldn’t your day one be with us?

What’s next for your future?

Visit ey.com/ca/careers and our Facebook page.

Day one

CIA
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Curious about the CMA designation? Read on!

CERTIFIED MANAGEMENT ACCOUNTANTS OF CANADA (CMA Canada)

CMA Canada is the professional organization responsible for the training, accreditation, and continuing
professional development of Certified Management Accountants (CMAs). As a leading international
accounting body, CMA Canada represents more than 40,000 CMAs and 10,000 students and candidates
in Canada and around the world. CMA Canada encourages members to commit to life-long learning and ensures that
opportunities for professional development are available through its many programs and services. In addition, CMA Canada
actively pursues opportunities to enhance the global recognition and mobility of its members and has mutual recognition
agreements in place with notable international designations such as the United Kingdom’s CIMA and CIPFA, and CPA Australia.

CMA … The designation of choice!
CMAs are strategic financial management professionals who combine solid accounting expertise with professional
management skills to provide leadership, innovation and an integrating perspective to organizational decision-making. Thanks
to their solid balance of strategy, management and accounting, CMA was ranked the #1 designation of choice by employers
across all industry segments. CMAs truly stand-out for delivering a broad range of competencies in a wide array of business
functions. Thus, if you aspire to a rewarding, flexible business career that could involve Accounting & Finance, Operations, IT,
HR, Sales & Marketing, Planning & Analysis, and Strategic Management, then CMA is a professional designation that can help
you achieve your goals!

Sounds good! So how do I become a CMA?
The CMA accreditation process is designed specifically to support the contemporary role of the CMA as a financial and
strategic management professional. There are three distinct steps to earning the CMA designation:

1. Graduate with a bachelor’s degree (or higher) and complete the CMA prerequisite courses.

2. Pass the CMA Entrance Examination. This examination is a 4-hour multiple choice exam focused mainly on management
accounting, financial accounting, corporate finance, and corporate tax with some coverage of other related business
courses.

3. Complete CMA Canada’s unique management development program, the CMA Strategic Leadership Program, while gaining
concurrent practical experience in a management accounting environment. This innovative two-year program focuses on
the best of contemporary and emerging strategic management and management accounting practices while developing
the communication, interpersonal, leadership and problem-solving skills essential for today’s management professional.
Students must also write and pass the 4-hour CMA Case Exam after year 1 of the CMA Strategic Leadership Program.
At the end of year 2, candidates will be assigned to teams in order to complete the program’s final evaluation component,
the CMA Board Report and Presentation. This dynamic project is the ultimate test of candidates’ CMA competencies and
brings the program’s many facets together for a comprehensive application and a truly memorable learning experience.
In addition, 24 months of practical experience in a management accounting environment, concurrent with the Strategic
Leadership Program, is an essential component in the process of becoming a CMA. This Practical Experience Requirement
provides assurance that candidates have demonstrated their competencies in the profession of management accounting.

Want to know more?
Watch out for CMA Representatives who may be visiting your campus. For Ontario residents, please visit becomeacma.com to
learn more about the path to becoming a CMA and to sign-up for an information session near you!

becomeacma.com

To reach the CMA office in your province, please refer to the directory on page 29.
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ASSOCIATIONS
American Institute of Certified Public
Accountants
www.aicpa.org

Association of Chartered Certified
Accountants Canada (ACCA) 
http://canada.accaglobal.com

Canadian Institute
of Chartered Accountants
www.cica.ca

Institute of Chartered Accountants
of Alberta 
www.albertacas.ca

Institute of Chartered Accountants
of British Columbia
www.ica.bc.ca

Institute of Chartered Accountants
of Manitoba
www.icam.mb.ca

New Brunswick Institute of Chartered
Accountants
www.nbica.org

Institute of Chartered Accountants
of Newfoundland
www.ican.nfld.net

Institute of Chartered Accountants of
the Northwest Territories and Nunavut
www.icanwt.nt.ca

Institute of Chartered Accountants
of Nova Scotia
www.icans.ns.ca

Institute of Chartered Accountants
of Ontario
69 Bloor Street East
Toronto, Ontario  M4W 1B3 
Tel: 416-962-1841 or 800-387-0735 
Fax: 416-962-8900 
Email: custserv@icao.on.ca
www.icao.on.ca

Chartered Accountants of Quebec
www.ocaq.qc.ca

Institute of Chartered Accountants of
Saskatchewan
www.icas.sk.ca

CGA Canada
4200 North Fraser Way, Suite 100
Burnaby, British Columbia
V5J 5K7  
Tel: 604-669-3555 or 
800-663-1529
Fax: 604-689-5845
www.cga-canada.org

CGA Alberta 
Email: questions@cga-alberta.org
www.cga-alberta.org

CGA British Columbia 
Email: info@cga-bc.org
www.cga-bc.org 

CGA Manitoba 
Email: info@cga-manitoba.org
www.cga-manitoba.org 

CGA New Brunswick 
Email: cganb@cga-nb.org
www.cga-nb.org

CGA Newfoundland and Labrador
Email: office@cganl.org
www.cganl.org

CGA Northwest Territories/Nunavut 
Email: admin@cga-nwt-nu.org
www.cga-nwt-nu.org 

CGA Ontario 
240 Eglinton Avenue East
Toronto, Ontario  M4P 1K8
Tel: 416-322-6520 or 
800-668-1454
Fax: 416-322-5594
Email: info@cga-ontario.org
www.cga-ontario.org 

CGA Prince Edward Island 
Email: contact@cga-pei.org
www.cga-pei.org 

Ordre des CGA du Québec
Email: ordre@cga-quebec.org
www.cga-quebec.org 

CGA Saskatchewan 
Email: general@cga-saskatchewan.org
www.cga-saskatchewan.org

CMA Canada
Mississauga Executive Centre
One Robert Speck Parkway, 
Suite 1400
Mississauga, Ontario  L4Z 3M3
General Information:
Tel: 905-949-4200 or 800-263-7622
Email: info@cma-canada.org
www.cma-canada.org

Certified Management Accountants
of Alberta 
Email: info@cma-alberta.com
www.cma-alberta.com

Certified Management Accountants
of British Columbia
Email: cmabc@cmabc.com
www.cmabc.com

Certified Management Accountants
of Manitoba 
Email: cmamb@cma-canada.org
www.cma-manitoba.com

Certified Management Accountants
of New Brunswick
Email: cmanb@nbnet.nb.ca
www.cmanb.com

Certified Management Accountants
of Newfoundland & Labrador
Email: alewis@cma-nl.com
www.cma-nl.com

Certified Management Accountants
of Northwest Territories 
www.cma-canada.org/nwt.asp

Certified Management Accountants
of Nova Scotia, Bermuda and PEI
Email: sherry@cma-ns.com
www.cmans.com

Certified Management Accountants 
of Ontario
70 University Avenue, Suite 300
Toronto, Ontario  M5J 2M4
Tel: 416-977-7741 or 800-387-2991

DIRECTORY
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Fax: 416-977-6079 
Email: info@cma-ontario.org
www.cma-ontario.org

Certified Management Accountants 
of Quebec 
Email: admission@cma-quebec.org
www.cma-quebec.org

Certified Management Accountants 
of Saskatchewan
Email: sask@cma-canada.org
www.cma-saskatchewan.com

EMPLOYERS
BC Public Service Agency
www.bcpublicserviceagency.gov.bc.ca

BDO Dunwoody
www.bdo.ca
Canadian Head Office
36 Toronto Street, Suite 600
Toronto, Ontario  M5C 2C5
Tel: 416-865-0111
Fax: 416-367-3912

For a complete listing of all 
BDO Dunwoody offices in Canada,
please visit their website at www.bdo.ca

BMO Financial Group
www.bmo.com/careers

Canada Revenue Agency (CRA)
www.cra-arc.gc.ca

CIBC
www.cibc.com/ca/inside-cibc/careers.html

Collins Barrow
www.collinsbarrow.com

Deloitte
www.deloitte.ca
National Office
2 Queen Street East, Suite 1200
P.O. Box 8
Toronto, Ontario  M5C 3G7
Tel: 416-874-3875
Fax: 416-874-3888

For a complete listing of all Deloitte
offices in Canada, please visit
their website at www.deloitte.ca

Ernst & Young
www.ey.com
National Office
Ernst & Young Tower
222 Bay Street, P.O. Box 251
Toronto, Ontario  M5K 1J7
Tel: 416-864-1234
Fax: 416-864-1174

For a complete listing of all Ernst &
Young offices in Canada, please visit
their website at www.ey.com/global/
content.nsf/Canada/Home

Evancic Perrault Robertson
www.epr.ca

General Mills
www.generalmills.com/corporate/
careers/index.aspx

Government of Alberta
Corporate Human Resources
www.chr.alberta.ca

Grant Thornton
www.grantthornton.ca

Hewlett-Packard (Canada)
www.jobs.hp.com

IBM Canada
www-03.ibm.com/employment

Imperial Oil
www.imperialoil.ca

KPMG
www.kpmg.ca
Calgary
Bow Valley Square II
205-5th Avenue SW, Suite 2700
Calgary, Alberta  T2P 4B9
Tel: 403-691-8000

Edmonton
Commerce Place
10125-102 Street
Edmonton, Alberta  T5J 3V8
Tel: 780-429-7300

Halifax
Purdy’s Wharf Tower One
1959 Upper Water Street, Suite 1500
Halifax, Nova Scotia  B3J 3N2
Tel: 902-492-6000

Montreal
600 De Maisonneuve Blvd. West, Suite 1500
Montreal, Quebec H3A 0A3
Tel: 514-840-2100

Ottawa
160 Elgin Street, Suite 2000
Ottawa, Ontario K2P 2P8
Tel: 613-212-5764

Toronto
Commerce Court West 
199 Bay Street, Suite 3300
Toronto, Ontario  M5L 1B2
Tel: 416-777-8500

Toronto-North York
Yonge Corporate Centre
4100 Yonge Street, Suite 200
Toronto, Ontario  M2P 2H3
Tel: 416-228-7000

Vancouver-Burnaby
Metrotower II
Suite 2400 - 4720 Kingsway
Burnaby, BC  V5H 4N2
Tel: 604-527-3600

Waterloo
115 King Street South, 2nd Floor
Waterloo, Ontario  N2J 5A3
Tel: 519-747-8800

For a complete listing of all KPMG
offices in Canada, please visit their
website at www.kpmg.ca

Manulife Financial
www.manulife.ca

Microsoft Canada
www.microsoft.com/canada/employment

National Bank of Canada
www.nbc.ca

Office of the Auditor General of Canada
Email: emplo@oag-bvg.gc.ca
www.oag-bvg.gc.ca

Porter Hetu International
www.porterhetu.com

PricewaterhouseCoopers
www.pwc.com/ca
Head Office
77 King Street West, Suite 3000
Toronto, Ontario M5K 1G8
Tel: 416-863-1133
Fax: 416-365-8178

For a complete listing of all 
PricewaterhouseCoopers offices in
Canada, please visit their website at
www.pwc.com/ca

Public Service Commission of Canada
www.jobs-emplois.gc.ca

Public Works and Government 
Services Canada
www.pwgsc.gc.ca

RBC Financial Group
RBC Recruitment Services
Tel: 888-256-3088
www.rbc.com/uniquecareers/index.html

RSM Richter 
www.rsmrichter.com
Calgary
736-8th Avenue SW, Suite 910
Calgary, Alberta T2P 1H4
Tel: 403-206-0840

Montreal
2 Place Alexis Nihon, Suite 1820 
Montreal, Quebec H3Z 3C2
Tel: 514-934-3400

Toronto
200 King Street West, Suite 1100
Toronto, Ontario M5H 3T4
Tel: 416-932-8000
Fax: 416-932-6200

Scotiabank
www.scotiabank.com
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UNIVERSITIES
Acadia University
www.acadiau.ca

University of Alberta
www.business.ualberta.ca

University of British Columbia
Sauder School of Business
2053 Main Mall
Vancouver, British Columbia
V6T 1Z2
Tel: 604-822-8500
Fax: 604-822-8468
Email: bcom@sauder.ubc.ca
www.sauder.ubc.ca

Diploma in Accounting Program 
Tel: 604-822-8412
Fax: 604-822-2220
Email: dap@sauder.ubc.ca 
www.sauder.ubc.ca/dap

Brock University 
www.bus.brocku.ca

University of Calgary 
www.haskayne.ucalgary.ca

Carleton University
www.sprott.carleton.ca

Concordia University 
John Molson School of Business
1455 de Maisonneuve Blvd. West
Montreal, Quebec H3G 1M8
Tel: 514-848-2424 ext. 2668
www.johnmolson.concordia.ca

Dalhousie University
www.sba.management.dal.ca

Laurentian University
www.laurentian.ca

University of Manitoba 
www.umanitoba.ca

McGill University 
Desautels Faculty of Management
1001 Sherbrooke St. West
Montreal, Quebec 
H3A 1G5
www.mcgill.ca/desautels

McMaster University
www.degroote.mcmaster.ca

Memorial University of Newfoundland
www.business.mun.ca

Mount Allison University
www.mta.ca

University of New Brunswick 
www.unb.ca

Nipissing University 
www.nipissingu.ca/business

University of Ottawa 
www.telfer.uottawa.ca

Queen’s University
http://business.queensu.ca

Ryerson University
www.ryerson.ca

University of Saskatchewan 
www.commerce.usask.ca

St. Francis Xavier University
www.stfx.ca

Simon Fraser University
www.bus.sfu.ca

University of Toronto
Rotman Commerce
Email: rotmancommerce.info@utoronto.ca
www.utoronto.ca/rotmancommerce

University of Toronto Mississauga
Commerce Programs 
Email: mwellman@utm.utoronto.ca
www.utm.utoronto.ca

Master of Management & 
Professional Accounting Program 
University of Toronto Mississauga
Kaneff Centre, Room 108
3359 Mississauga Road
Mississauga, Ontario
L5L 1C6
Tel: 905-569-4318 
Fax: 905-569-4306 
Email: mmpa@utoronto.ca
www.utoronto.ca/mmpa

University of Toronto Scarborough
Division of Management
Email: admissions@scar.utoronto.ca 
www.utsc.utoronto.ca/~mgmt

University of Victoria
www.business.uvic.ca

University of Waterloo 
School of Accounting & Finance
200 University Ave. West
Waterloo, Ontario  N2L 3G1
Tel: 519-888-4567 ext. 36536
www.accounting.uwaterloo.ca

Master of Taxation Program
Email: joyce@mtax.ca
Tel: 519-888-4567 ext. 37553
www.accounting.uwaterloo.ca/mtax

University of Western Ontario 
www.uwo.ca

Wilfrid Laurier University
www.wlu.ca

University of Windsor 
www.uwindsor.ca/business

York University
www.yorku.ca 

COLLEGES
Algonquin College
www.algonquincollege.com

Canadore College
www.canadorec.on.ca

Centennial College
www.centennialcollege.ca

Conestoga College Institute of 
Technology and Advanced Learning
www.conestogac.on.ca

Fanshawe College
www.fanshawec.ca

George Brown College
www.georgebrown.ca

Georgian College
www.georgianc.on.ca

Humber College
www.humber.ca

Loyalist College
www.loyalistcollege.com

Mohawk College of Applied Arts 
and Technology
www.mohawkcollege.ca

Seneca College
www.senecac.on.ca

Sheridan College
www1.sheridaninstitute.ca

STUDENT CLUBS
Acadia University
Business Society
http://business.acadiau.ca/
Busi_School/home/ABS/

University of Alberta 
Accounting Club
www.ualberta.ca/~uaac

Business Students Association
www.bsaonline.ca

University of British Columbia
Accounting Club
Sauder School of Business
2053 Main Mall
Vancouver, British Columbia V6T 1Z2 
Email: info@ubcaccountingclub.com 
www.ubcaccountingclub.com

Brock University
Accounting Club
www.brockaccounting.ca

University of Calgary
Accounting Students’ Association 
www.ucalgary.ca/~asa/index.html
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Carleton University
Sprott Accounting Student’s 
Association
www.carleton.ca/acctclub

Concordia University
Commerce & Administration 
Students’ Association (CASA)
www.casa-jmsb.ca

John Molson Accounting Society 
www.myjmas.com

Dalhousie University
Commerce Society
www.dalcommerce.com

University of Manitoba
Accounting Association
http://umanitoba.ca/student/groups/asbaa

Commerce Students’ Association (CSA)
www.csaweb.ca

McGill University
Accounting Society 
www.mcgillaccounting.com 

McMaster University
DeGroote Accounting Association
www.degrooteaccounting.com

University of New Brunswick
Business Society
Email: bizsoc@unb.ca.

Nipissing University
Business Community
www.nubc.ca

University of Ottawa
Accounting Club
55 Laurier Avenue East, 
Room 2105 E
Ottawa, Ontario  K1N 6N5  
Tel: 613-562-5800 ext. 4697  
Email: staff@uoac.org
www.uoac.org

Queen’s University
Queen’s Accounting Association (QAA)
www.queensaccounting.ca

Ryerson University
Accounting Society
Tel: 416-979-5000 ext. 7557
Email: ruas@ryerson.ca
www.ruas.ca

University of Saskatchewan
Edwards Business Students'
www.edwards.usask.ca/
studentclubs/ebss

Simon Fraser University
SFU Accounting Student Association
8888 University Drive
Burnaby, British Columbia V5A 1S6
Email: acc-exec@sfu.ca 
http://www.sfubusiness.ca/asa

University of Toronto 
Rotman Commerce Accounting Society
www.rotmancommerce.utoronto.ca/
rcas.htm

Rotman Commerce Students’ 
Association
www.rotmancommerce.utoronto.ca/
rcsa.htm

Undergraduate Commerce Society
www.utmucs.ca

Management and Economics 
Students’ Association
www.mesa.ca

University of Victoria
UVic Commerce Students’ Society
www.uviccss.com

University of Waterloo 
Accounting and Finance 
Student Association
Email: SAFstudentvote@gmail.com

University of Western Ontario
Chartered Accountant
Student Society
Email: cass.club@gmail.com
www.usc.uwo.ca/clubs/cass/default.htm

HBA Accounting Association
Email: info@hbaaccounting.com
www.hbaaccounting.com

Honours Business Administration 
Association (HBAA)
Tel: 519-661-3246
Email: hbaa@ivey.ca
www.hbaa.ivey.ca

Wilfrid Laurier University
Accounting Association
www.laurieraccounting.com

SBE Student’s Council
Email: 000sbesc@mach1.wlu.ca

University of Windsor
Honorary Accounting Society
Email: has@uwindsor.ca

York University
Atkinson Professional 
Accounting Association
Email: yuapaa@gmail.com
www.yuapaa.com

Schulich Accounting Society
Email: accountingsociety@schulich.yorku.ca
www.schulichaccountingsociety.com

OTHERS
Autotaxi
www.autotaxi.com

BizRelations Inc.
P.O. Box 55376
300 Borough Drive
Toronto, Ontario   M1P 4Z7
Tel: 905-471-0409
Email: info@bizrelations.com
www.bizrelations.com

J.K. Radomski
Sophisticated Hokum
Email: info@sophisticatedhokum.com
www.sophisticatedhokum.com

Maggie Ng - Makeup + Hair
Email: maggie@maggieng.com
Tel: 647-287-1535
www.maggieng.com

National Association of Asian
American Professionals
www.naaaptoronto.org

Right To Play
www.righttoplay.com

Templar Research Services Inc.
Email: info@templarservices.ca
www.templarservices.ca

Tom & Associates
5898 Clanranald
Montreal, Quebec  
H3X 2T1
Tel: 514-341-3929  
Fax: 514-733-6670
Email: walter@tomlex.ca
www.tomlex.ca

United Way of Canada
www.unitedway.ca

Volunteer Canada 
www.volunteer.ca

WSPA Canada
www.wspa.ca

World Wildlife Fund
www.worldwildlife.org
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Do you know how your employees feel?

Small Company. Big Service.
www.templarservices.ca

514.242.5299

Helping employers process their 
employee opinion surveys and data is one 
of the many support services we offer.

We also write qualitative reports that summarize
focus group findings, conduct desk research 
on any topic, and produce written content 
for your website or company.

Browse Weekly Flyers
Create Custom Watch Lists
Get “Deal & On Sale” Alerts!

To get the most
out of your
Shopping Trips.

DealsAndFlyers.com



Master of Management
& Professional AccountingMMPA

For careers in Management, 
Finance and Accounting

www.utoronto.ca/mmpa

                                  



What does work mean to you?
Take the lead. Combine formal education and on-the-job  
experience. Take advantage of continuous learning and build  
your skills with our leadership, training and development programs. 
Apply your knowledge and gain new perspectives on international 
assignments in one of 150 countries around the world. Work 
alongside coaches and mentors that will help you to succeed  
both personally and professionally.

www.pwctakethelead.ca

© 2008 PricewaterhouseCoopers LLP. All rights reserved. “PricewaterhouseCoopers” refers to PricewaterhouseCoopers LLP, an Ontario limited liability partnership, or, as the context requires,  
the PricewaterhouseCoopers global network or other member firms of the network, each of which is a separate and independent legal entity.



67 We see more than numbers.

Why settle for a jo

66
Earning the CGA designation gives you the distinctive edge within the 
business community, opening doors to employment and a wide range of 
career options. With the CGA program of professional studies, you don’t 
need to choose between school and work because you earn while you learn. 
To get started on the path to a great career, visit cga-yourcareer.org.
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